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• 	
  What	
  is	
  Social	
  Media?	
   	
   	
  	
  

• 	
  Social	
  Media	
  Done	
  Right	
  

• 	
  Business	
  Goals	
  and	
  Achievements	
  

• 	
  Facebook	
  101	
  

• 	
  Twi:er	
  101	
  

• 	
  LinkedIn	
  

• 	
  Pinterest	
  

• 	
  Google	
  (Including	
  Google+,	
  Blogger,	
  and	
  YouTube)	
  

• 	
  Other	
  Popular	
  PlaSorms	
  

• 	
  Social	
  Media	
  Tools	
   	
  	
  

• 	
  How	
  to	
  Incorporate	
  Social	
  Media	
  

	
  	
  in	
  TradiTonal	
  AdverTsing	
  

• 	
  QuesTons??	
  





• Social	
  Media	
  is…	
  

• User	
  generated	
  content	
  that	
  is	
  shared	
  between	
  
users	
  with	
  the	
  purpose	
  of	
  consumpTon	
  and	
  

interacTon.	
  

• The	
  most	
  important	
  	
  

thing	
  to	
  remember	
  	
  

about	
  Social	
  Media	
  is	
  that	
  it	
  is:	
  



THE	
  ONE	
  RULE	
  OF	
  SOCIAL	
  MEDIA	
  	
  
Social	
  Media	
  is	
  not	
  designed	
  to	
  
make	
  you	
  money,	
  it	
  is	
  designed	
  

to	
  build	
  relaTonships!!!	
  



In	
  Web	
  2.0	
  terms,	
  this	
  would	
  be	
  a	
  website	
  that	
  doesn't	
  just	
  give	
  you	
  informaTon,	
  but	
  
interacts	
  with	
  you	
  while	
  giving	
  you	
  that	
  informaTon.	
  	
  

This	
  interacTon	
  can	
  be	
  as	
  simple	
  as:	
  

• 	
  Asking	
  for	
  your	
  comments	
  or	
  le`ng	
  you	
  vote	
  on	
  an	
  arTcle	
  

• 	
  As	
  complex	
  as	
  Flixster	
  recommending	
  movies	
  to	
  you	
  based	
  on	
  the	
  raTngs	
  of	
  other	
  
people	
  with	
  similar	
  interests.	
  

Think	
  of	
  regular	
  media	
  as	
  a	
  one-­‐way	
  street	
  where	
  you	
  can	
  read	
  a	
  newspaper	
  
or	
  listen	
  to	
  a	
  report	
  on	
  television,	
  but	
  you	
  have	
  very	
  limited	
  ability	
  to	
  give	
  
your	
  thoughts	
  on	
  the	
  ma:er.	
  



http://youtu.be/QUCfFcchw1w 



of 50 Million… 

38 years 



of 50 Million… 

13 years 



of 50 Million… 

4 years 



of 50 Million… 

2 years 



of 50 Million… 

1 year 



It	
  is	
  es:mated	
  that	
  4	
  
exabytes	
  (4.0x10^19)	
  
of	
  unique	
  
informaTon	
  will	
  be	
  
generated	
  this	
  year	
  

The	
  amount	
  of	
  new	
  technical	
  
informaTon	
  is	
  doubling	
  every	
  2	
  
years….	
  



For	
  Student	
  star:ng	
  a	
  4	
  year	
  technical	
  
degree	
  this	
  means	
  that…	
  

By	
  the	
  end	
  of	
  their	
  4th	
  year,	
  everything	
  
they	
  learned	
  their	
  first	
  year	
  is	
  obsolete	
  



SO	
  WHAT	
  DOES	
  THIS	
  TO	
  YOU??	
  

It	
  means	
  if	
  you	
  are	
  not	
  already	
  
on	
  the	
  bandwagon,	
  then	
  you	
  
are	
  behind	
  your	
  compeTtors	
  

who	
  are!!!	
  

IT’S	
  TIME	
  TO	
  GET	
  MOVING!!	
  





There	
  are	
  a	
  few	
  different	
  ways	
  you	
  can	
  
correctly	
  handle	
  social	
  media	
  and	
  

incorrectly	
  handle	
  social	
  media.	
  	
  Are	
  you	
  
handling	
  it	
  correctly??	
  



PERSONAL	
   PROFESSIONAL	
  



PERSONAL	
  DO’S	
  	
  

1.   Maintain	
  a	
  healthy	
  status	
  on	
  all	
  profiles	
  at	
  all	
  Tmes.	
  	
  What	
  does	
  this	
  
mean?	
  

2.   Keep	
  personal	
  away	
  from	
  professional!!	
  	
  

3.   	
  Do	
  not	
  display	
  anything	
  you	
  wouldn’t	
  want	
  your	
  mother	
  to	
  see.	
  	
  Why??	
  	
  	
  

4.   Be	
  careful	
  because	
  you	
  don’t	
  know	
  who	
  is	
  looking	
  for	
  you!!	
  

5.   Be	
  yourself	
  but	
  within	
  moderaTon.	
  	
  Your	
  personal	
  side	
  can	
  always	
  lead	
  to	
  
your	
  professional	
  side!!	
  



PROFESSIONAL	
  DO’S	
  	
  

1.   Maintain	
  an	
  updated	
  social	
  appearance	
  on	
  any	
  social	
  site	
  you	
  commit	
  to.	
  

2.   Remain	
  professional	
  at	
  all	
  Tmes	
  on	
  professional	
  sites!	
  	
  Personal	
  views	
  do	
  
not	
  belong	
  on	
  professional	
  sites	
  unless	
  your	
  business	
  relates	
  to	
  those	
  
views.	
  

3.   	
  Post	
  well	
  and	
  post	
  oken,	
  but	
  not	
  too	
  oken!	
  

4.   Be	
  the	
  professional	
  of	
  your	
  industry	
  and	
  share	
  info	
  and	
  topics	
  that	
  relate.	
  

5.   Schedule	
  out	
  posts	
  for	
  consistency	
  

6.   Always	
  be	
  friendly,	
  offer	
  good	
  customer	
  service	
  and	
  ENGAGE!!!	
  

7.   Add	
  flair	
  to	
  your	
  social	
  media	
  plaSorms.	
  	
  Even	
  if	
  you’re	
  a	
  dull	
  person,	
  
doesn’t	
  mean	
  your	
  client	
  is.	
  Make	
  yourselves	
  unique!	
  

8.   BE	
  AUTHENTIC!!!	
  	
  People	
  want	
  to	
  interact	
  with	
  people	
  who	
  care	
  about	
  
their	
  concerns.	
  	
  



PERSONAL	
  DON’TS	
  



PERSONAL	
  DO	
  NOTS	
  	
  

1.   DO	
  NOT	
  incriminate	
  yourself!!	
  	
  Remember	
  social	
  media	
  is	
  SOCIAL!!	
  

2.   Keep	
  your	
  own	
  profiles	
  private!!	
  	
  Do	
  not	
  allow	
  anyone	
  and	
  everyone	
  to	
  
see	
  your	
  informaTon!	
  

3.   Do	
  not	
  friend	
  your	
  bosses	
  or	
  students	
  if	
  you	
  feel	
  you	
  want	
  to	
  add	
  personal	
  
and	
  embarrassing	
  informaTon.	
  

4.   Do	
  not	
  make	
  your	
  profile	
  pictures	
  or	
  cover	
  photos	
  private	
  pictures.	
  	
  
Everyone	
  can	
  see	
  those.	
  

5.   No	
  no-­‐no	
  photos	
  at	
  any	
  Tme!!	
  This	
  is	
  against	
  social	
  media	
  policy.	
  

6.   Remember	
  your	
  personal	
  social	
  sites	
  will	
  eventually	
  lead	
  to	
  your	
  
professional	
  life	
  so	
  BE	
  CAREFUL!!	
  



PROFESSIONAL	
  DON’T	
  

1.   DO	
  NOT	
  create	
  plaSorms	
  and	
  not	
  a:end	
  to	
  them!!	
  	
  

2.   DO	
  NOT	
  IGNORE	
  PEOPLE!!!	
  

3.   Do	
  not	
  use	
  your	
  professional	
  site	
  for	
  personal	
  reasons!!	
  No	
  ranTng!!	
  No	
  
controversial	
  posTngs.	
  

4.   No	
  bad	
  pictures	
  of	
  any	
  kind!!	
  

5.   Do	
  not	
  post	
  too	
  li:le	
  and	
  do	
  not	
  post	
  too	
  much!!!	
  

6.   Make	
  sure	
  you	
  know	
  what	
  you	
  are	
  talking	
  about!	
  

7.   Don’t	
  forget	
  to	
  add	
  personality	
  to	
  professional	
  page.	
  	
  No	
  one	
  likes	
  boring	
  

8.   Do	
  not	
  use	
  your	
  page	
  to	
  sell	
  anything	
  if	
  your	
  page	
  has	
  not	
  been	
  
established!!	
  

9.   Do	
  not	
  bash	
  compeTTon	
  on	
  your	
  page.	
  

10.  	
  Be	
  careful	
  who	
  you	
  let	
  post	
  on	
  your	
  sites!!	
  



SCHOOL	
  GOALS	
  AND	
  
ACHIEVEMENTS	
  

• Who	
  do	
  you	
  want	
  to	
  reach?	
  

• What	
  do	
  you	
  want	
  to	
  be	
  known	
  for?	
  

• Which	
  networks	
  are	
  right	
  for	
  you?	
  

• What	
  resources	
  do	
  you	
  have?	
  

• How	
  can	
  we	
  posi:on	
  you	
  as	
  the	
  experts?	
  
• Other	
  goals?	
  



•  Create	
  a	
  Facebook	
  Page	
  with	
  Logo	
  &	
  Cover	
  Photo	
  

•  What	
  is	
  Your	
  School	
  or	
  Business	
  About	
  

•  Curate	
  content	
  for	
  your	
  audience	
  

•  Schedule!!!	
  

•  Photo	
  Albums!!!	
  

•  Get	
  and	
  Give	
  Likes	
  

•  Own	
  Your	
  URL!!	
  

•  USE	
  APPS!!!!	
  



•  Profile	
  with	
  a	
  Picture	
  

•  Who	
  to	
  Follow	
  

•  How	
  to	
  Build	
  a	
  Following	
  

•  How	
  to	
  Post	
  Effec:vely	
  

•  Schedule!!!	
  

•  Tweet,	
  Retweet,	
  Direct	
  Message,	
  @	
  Men:on,	
  and	
  more	
  Twiber	
  Lingo	
  

•  STAY	
  ENGAGED!!	
  



•  What	
  is	
  Twi:er?	
  	
  
	
  Every	
  day,	
  millions	
  of	
  people	
  turn	
  to	
  Twi:er	
  to	
  connect	
  to	
  their	
  interests,	
  to	
  share	
  

informaTon,	
  and	
  find	
  out	
  what's	
  happening	
  in	
  the	
  world	
  right	
  now.	
  Anyone	
  can	
  

read,	
  write	
  and	
  share	
  messages	
  of	
  up	
  to	
  140	
  characters	
  on	
  Twi:er.	
  	
  

•  340,000,000	
  Tweets	
  per	
  day	
  

•  200,000,000+	
  acTve	
  users	
  
•  It	
  took	
  Twi:er	
  three	
  years,	
  two	
  months	
  and	
  one	
  day	
  to	
  reach	
  their	
  first	
  billion	
  

Tweets.	
  Today,	
  there	
  are	
  over	
  a	
  billion	
  Tweets	
  sent	
  every	
  three	
  days.	
  These	
  Tweets	
  

represent	
  conversaTons	
  related	
  to	
  almost	
  any	
  topic	
  imaginable.	
  	
  

•  Businesses	
  can	
  also	
  use	
  Twi:er	
  to	
  listen	
  and	
  gather	
  market	
  intelligence	
  and	
  insights.	
  

It	
  is	
  likely	
  that	
  people	
  are	
  already	
  having	
  conversaTons	
  about	
  your	
  business,	
  your	
  

compeTtors	
  or	
  your	
  industry	
  on	
  Twi:er.	
  	
  



Twitter Lingo 

•  MenTon	
  -­‐	
  @username	
  
•  Retweet	
  -­‐	
  RT	
  @username	
  

•  Message	
  -­‐	
  D	
  username	
  

•  Hashtag	
  -­‐	
  #topic	
  
•  Following	
  
•  Follower	
  
•  Full	
  Glossary	
  h:p://support.twi:er.com/entries/

166337-­‐the-­‐twi:er-­‐glossary	
  



Twitter Strategies 

•  Follow	
  useful	
  people	
  
•  Follow	
  your	
  followers	
  
•  Keep	
  lists	
  
•  Reply…a	
  lot	
  
•  Retweet	
  oken…but	
  be	
  careful	
  
•  Be	
  human	
  

•  Be	
  helpful	
  
•  Don’t	
  be	
  afraid	
  to	
  find	
  the	
  conversaTon!	
  
•  h:ps://twi:er.com/search-­‐advanced	
  



 How	
  to	
  Use	
  as	
  a	
  Networking	
  Tool	
  
 LinkedIn	
  Professional	
  Profile	
  
 LinkedIn	
  Jobs	
  and	
  Resumes	
  

 LinkedIn	
  Best	
  Prac:ces	
  
  Growing	
  your	
  Personal	
  and	
  Professional	
  Connec:ons	
  
  LinkedIn	
  Apps	
  and	
  Special	
  Features	
  
  LinkedIn	
  Groups	
  –	
  (Tax,	
  Accoun:ng,	
  CPA)	
  



KEEP	
  IN	
  MIND	
  WITH	
  
LINKEDIN….	
  

If	
  people	
  buy	
  from	
  and	
  
do	
  business	
  with	
  
people	
  they	
  like,	
  trust,	
  
and	
  connect	
  with,	
  
keep	
  in	
  mind	
  the	
  
following	
  when	
  
making	
  your	
  first	
  
impression!	
  



NO….NO…NO…NO…	
  



How to Use as a Networking 
Tool  Be	
  Searchable	
  

	
  Users	
  search	
  Linkedin	
  by	
  	
  And	
  much	
  like	
  a	
  solid	
  SEO	
  campaign,	
  you	
  will	
  want	
  to	
  choose	
  
keywords	
  based	
  on	
  your	
  company’s	
  products,	
  services,	
  loca:on,	
  or	
  solu:ons	
  to	
  the	
  problems	
  
your	
  company	
  helps	
  to	
  resolve.	
  It	
  is	
  wise	
  to	
  include	
  these	
  keywords	
  throughout	
  your	
  LinkedIn	
  
profile.	
  Include	
  these	
  keywords	
  in	
  the	
  following	
  areas:	
  headline,	
  job	
  descrip:on	
  and	
  
summary.	
  	
  	
  

 Direct	
  Traffic	
  
	
  LinkedIn	
  allows	
  for	
  mul:ple	
  links	
  to	
  other	
  websites.	
  In	
  addi:on	
  to	
  the	
  reserved	
  loca:on	
  for	
  
your	
  Twiber	
  profile	
  link,	
  it	
  is	
  important	
  to	
  include	
  links	
  to	
  your	
  company’s	
  website,	
  blog	
  and	
  
Facebook	
  page.	
  Of	
  course,	
  you	
  can	
  use	
  the	
  en:re	
  website	
  URL,	
  but	
  a	
  more	
  effec:ve	
  method	
  
is	
  to	
  use	
  a	
  word	
  or	
  phrase	
  that	
  describes	
  the	
  site	
  to	
  which	
  you	
  are	
  linking	
  (known	
  as	
  “anchor	
  

text”),	
  and	
  let	
  those	
  words	
  hyperlink	
  to	
  the	
  site.	
   	
  	
  

 Give	
  it	
  100%	
  	
  
	
  A	
  LinkedIn	
  page	
  that	
  is	
  100	
  percent	
  complete	
  is	
  much	
  more	
  likely	
  to	
  rank	
  well	
  when	
  being	
  

searched	
  than	
  one	
  that	
  falls	
  short.	
  If	
  your	
  page	
  is	
  not	
  complete,	
  be	
  sure	
  to	
  fill	
  in	
  the	
  vacant	
  

areas.	
   	
  



How to Use as a Networking 
Tool  Expansion	
  

•  As	
  with	
  any	
  social	
  network,	
  you	
  should	
  be	
  thinking	
  of	
  expanding	
  your	
  reach.	
  So	
  how	
  do	
  you	
  
do	
  this	
  on	
  LinkedIn?	
  The	
  best	
  way	
  is	
  to	
  proac:vely	
  invite	
  “like-­‐minded”	
  individuals	
  to	
  join	
  
your	
  network.	
  You	
  can	
  connect	
  by	
  sending	
  invita:ons	
  to:	
  

•  Twiber	
  followers	
  

•  Business	
  contacts	
  

•  Contacts	
  in	
  your	
  email	
  address	
  book	
  

•  Friends	
  and	
  family	
  

•  People	
  found	
  through	
  LinkedIn’s	
  search	
  toolbar	
  

 Be	
  Knowledgable	
  
	
  LinkedIn	
  offers	
  users	
  the	
  chance	
  to	
  be	
  a	
  go-­‐to-­‐resource	
  in	
  your	
  business’	
  area	
  of	
  exper:se.	
  In	
  
the	
  LinkedIn	
  Answers	
  sec:on,	
  you	
  can	
  find	
  ques:ons	
  and	
  conversa:ons	
  related	
  to	
  your	
  
business	
  or	
  industry.	
  Once	
  you	
  locate	
  a	
  relevant	
  ques:on,	
  you	
  will	
  want	
  to	
  do	
  a	
  bit	
  of	
  prep-­‐
work	
  before	
  composing	
  your	
  answer.	
  First,	
  conduct	
  some	
  basic	
  research.	
  Visit	
  user	
  profiles,	
  
search	
  online,	
  and	
  understand	
  the	
  specifics	
  of	
  the	
  problem	
  referenced	
  in	
  the	
  ques:on.	
  When	
  
you’re	
  ready	
  to	
  answer,	
  be	
  sure	
  to	
  address	
  the	
  individual	
  by	
  name	
  and	
  include	
  any	
  possible	
  
links	
  to	
  solid	
  resources	
  (par:cularly	
  your	
  business	
  blog,	
  if	
  you	
  have	
  wriben	
  on	
  the	
  topic	
  
before).	
  Give	
  it	
  100%	
  	
  



How to Use as a Networking 
Tool 

 Ask	
  Ques:ons 	
  	
  
	
  Just	
  as	
  you	
  can	
  respond	
  to	
  ques:ons	
  asked	
  by	
  other	
  LinkedIn	
  users,	
  you	
  can	
  also	
  formulate	
  
your	
  own	
  ques:ons.	
  Be	
  sure	
  you	
  ask	
  ques:ons	
  that	
  are	
  compelling,	
  thought–provoking,	
  and	
  
related	
  to	
  your	
  company’s	
  industry	
  or	
  area	
  of	
  exper:se.	
  By	
  asking	
  these	
  types	
  of	
  ques:ons,	
  

you’ll	
  be	
  able	
  to	
  generate	
  content	
  for	
  ar:cles	
  or	
  even	
  blog	
  posts. 	
  
 Get	
  Connected	
  Through	
  Groups	
  

	
  Joining	
  LinkedIn	
  Groups	
  is	
  a	
  great	
  way	
  to	
  expand	
  your	
  network.	
  Some	
  groups	
  are	
  open	
  to	
  the	
  
public,	
  while	
  others	
  require	
  acceptance	
  by	
  an	
  administrator.	
  Choose	
  groups	
  that	
  fit	
  your	
  
company’s	
  niche	
  and	
  have	
  ac:ve	
  par:cipants	
  who	
  share	
  common	
  traits.	
  Once	
  you	
  have	
  
joined	
  or	
  been	
  accepted,	
  introduce	
  yourself	
  and	
  begin	
  engaging	
  with	
  the	
  other	
  individuals.	
  It	
  
is	
  important	
  to	
  stay	
  ac:ve	
  by	
  frequently	
  sharing	
  links,	
  commen:ng,	
  and	
  asking	
  ques:ons.	
  	
  
	
  It	
  is	
  important	
  to	
  leverage	
  LinkedIn	
  as	
  a	
  networking	
  hub	
  for	
  your	
  small	
  business	
  by	
  op:mizing	
  
your	
  profile,	
  connec:ng	
  with	
  like-­‐minded	
  individuals	
  and	
  engaging	
  in	
  thought-­‐provoking	
  
conversa:ons	
  through	
  groups	
  and	
  ques:ons.	
  Remember,	
  LinkedIn	
  is	
  a	
  social	
  network…so	
  get	
  
in	
  there	
  and	
  introduce	
  yourself!	
  	
  



http://youtu.be/oJzD4vF5dFA 

For Teachers… 

http://youtu.be/iRPNEA3WhKA 



According	
  to	
  Google,	
  the	
  idea	
  is	
  to	
  make	
  
sharing	
  on	
  the	
  web	
  more	
  like	
  sharing	
  in	
  real	
  
life.	
  Essen:ally,	
  the	
  user	
  experience	
  is	
  similar	
  
to	
  that	
  of	
  Facebook	
  (a	
  news	
  feed	
  based	
  on	
  
status	
  updates	
  and	
  shared	
  content,	
  
recommended	
  friends,	
  etc.),	
  but	
  the	
  idea	
  here	
  
is	
  to	
  make	
  it	
  easier	
  to	
  share	
  content	
  with	
  
specific	
  sets	
  of	
  people	
  (called	
  Circles)	
  instead	
  
of	
  just	
  publishing	
  content	
  on	
  your	
  wall	
  for	
  
everyone	
  to	
  see.	
  	
  

DID	
  YOU	
  KNOW…..	
  
Google	
  owns	
  23	
  out	
  of	
  the	
  top	
  100	
  sites	
  in	
  the	
  WORLD!!!	
  	
  
Including	
  YouTube	
  and	
  Blogger!!!	
  	
  Google	
  Analy:cs	
  is	
  the	
  most	
  
widely	
  used	
  tool	
  for	
  online	
  tracking,	
  and	
  Google	
  Alerts	
  keeps	
  you	
  
ahead	
  of	
  the	
  curve!!	
  	
  Google	
  is	
  the	
  most	
  used	
  search	
  engine	
  in	
  the	
  
world!!!	
  Even	
  over	
  Bing!	
  	
  And	
  if	
  you	
  haven’t	
  used	
  Google	
  Chrome	
  
yet??	
  	
  Watch	
  out	
  Internet	
  Explorer	
  and	
  Fox	
  Fire!!!	
  



 Tied	
  to	
  a	
  Gmail	
  Account	
  
•  A	
  Gmail	
  allows	
  you	
  to	
  have	
  one	
  email	
  for	
  all	
  Google	
  products	
  including	
  Android	
  phones.	
  If	
  

you	
  don’	
  t	
  have	
  one	
  GET	
  ONE.	
  
•  Make	
  sure	
  you	
  Gmail	
  account	
  links	
  to	
  your	
  business	
  if	
  you	
  are	
  using	
  it	
  for	
  a	
  business.	
  

•  If	
  Gmail	
  is	
  your	
  personal	
  Gmail,	
  watch	
  what	
  the	
  type	
  of	
  Gmail	
  it	
  is	
  since	
  it	
  links	
  to	
  everything.	
  	
  
For	
  example	
  if	
  your	
  Gmail	
  is	
  Crazyhotchick42@gmail.com	
  you	
  may	
  not	
  want	
  to	
  use	
  this	
  for	
  
business.	
  

 Create	
  Your	
  Google+	
  Page	
  
Create	
  your	
  page.	
  	
  Go	
  to	
  this	
  URL	
  to	
  create	
  your	
  business	
  page	
  on	
  Google:	
  

hbps://plus.google.com/pages/create	
  	
  

 Pick	
  Your	
  Category	
  
	
  You'll	
  have	
  the	
  op:on	
  of	
  choosing	
  between	
  a	
  Local	
  Business	
  or	
  Place;	
  Product	
  or	
  Brand;	
  
Company,	
  Ins:tu:on	
  or	
  Organiza:on;	
  Arts,	
  Entertainment,	
  or	
  Sports;	
  or	
  Other.	
  	
  I	
  chose	
  
Company,	
  Ins:tu:on,	
  or	
  Organiza:on	
  for	
  mine.	
  	
  

 Title	
  Your	
  Page	
  
	
  Title	
  your	
  page	
  to	
  reflect	
  your	
  school.	
  	
  If	
  you	
  have	
  mul:ple	
  schools,	
  then	
  create	
  mul:ple	
  
Google+	
  pages	
  just	
  like	
  in	
  Facebook.	
  	
  However,	
  you	
  will	
  need	
  separate	
  Gmail	
  accounts	
  unlike	
  
Facebook.	
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  CreaTng	
  a	
  Google	
  
	
  Plus	
  Page	
  for	
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 Complete	
  the	
  Profile	
  
You	
  can	
  upload	
  your	
  logo,	
  your	
  headshot,	
  or	
  your	
  product	
  images	
  to	
  your	
  profile,	
  as	
  well	
  as	
  

videos.	
  	
  You	
  can	
  also	
  write	
  a	
  short	
  descrip:on	
  of	
  your	
  business	
  for	
  your	
  page.	
  	
  As	
  a	
  page,	
  you	
  
can	
  s:ll	
  do	
  Hangouts	
  and	
  share	
  posts.	
  Create	
  Your	
  Google+	
  Page	
  

 Ugly	
  URLs	
  
	
  Unfortunately,	
  you	
  can't	
  create	
  short	
  profile	
  URLs	
  yet	
  with	
  Google	
  Plus.	
  	
  So,	
  you	
  may	
  have	
  to	
  
buy	
  a	
  domain	
  specifically	
  for	
  your	
  Google	
  page,	
  or	
  use	
  a	
  URL	
  shortener	
  service	
  like	
  Bitly.	
  

 Use	
  as	
  a	
  Person	
  or	
  a	
  Page	
  
	
  Similar	
  to	
  Facebook,	
  you	
  can	
  switch	
  between	
  using	
  your	
  page	
  and	
  your	
  personal	
  profile	
  to	
  
interact	
  on	
  Google	
  Plus.	
  

Only	
  :me	
  will	
  tell	
  if	
  this	
  new	
  op:on	
  from	
  Google	
  will	
  last,	
  or	
  if	
  it	
  will	
  die	
  a	
  quick	
  death	
  like	
  
Google	
  Buzz.	
  Because	
  it's	
  rela:vely	
  simple	
  to	
  set	
  up	
  your	
  Google	
  Plus	
  page,	
  what	
  can	
  it	
  hurt	
  
at	
  this	
  stage?	
  	
  

7	
  Steps	
  to	
  CreaTng	
  a	
  Google	
  
	
  Plus	
  Page	
  for	
  Your	
  Business	
  



 A	
  YouTube	
  Channel	
  for	
  your	
  Business	
  
	
  While	
  it	
  sounds	
  like	
  an	
  obvious	
  first	
  step,	
  I’ve	
  come	
  across	
  many	
  businesses	
  that	
  upload	
  tons	
  
of	
  videos	
  on	
  YouTube	
  but	
  don’t	
  even	
  create	
  a	
  channel	
  for	
  themselves.	
  Having	
  a	
  dedicated	
  
channel	
  gets	
  your	
  business	
  a	
  lot	
  of	
  exposure	
  and	
  provides	
  an	
  innova:ve	
  medium	
  for	
  you	
  to	
  
keep	
  your	
  followers	
  updated	
  on	
  your	
  new	
  offerings.	
  YouTube	
  offers	
  a	
  barebones	
  channel	
  so	
  
make	
  sure	
  to	
  customize	
  it	
  to	
  improve	
  its	
  appearance	
  and	
  include	
  informa:on	
  about	
  your	
  
business.	
  	
  

 Tag	
  Your	
  Videos	
  
	
  It’s	
  crucial	
  to	
  tag	
  your	
  videos	
  with	
  the	
  right	
  set	
  of	
  keywords.	
  Spending	
  a	
  fortune	
  on	
  crea:ng	
  
impressive	
  videos	
  is	
  of	
  lible	
  use	
  if	
  they	
  don’t	
  appear	
  in	
  YouTube	
  search	
  results.	
  Judiciously	
  	
  

choose	
  your	
  keywords	
  based	
  on	
  your	
  business	
  product/	
  service	
  offerings.  
 Sov	
  Sell	
  Your	
  Videos	
  

	
  YouTube	
  videos	
  should	
  not	
  be	
  used	
  as	
  a	
  subs:tute	
  for	
  TV	
  adver:sements.	
  In	
  fact,	
  if	
  you	
  hard	
  
sell	
  your	
  business	
  on	
  YouTube,	
  your	
  video	
  is	
  likely	
  to	
  be	
  flagged	
  as	
  Inappropriate.	
  Use	
  your	
  
YouTube	
  videos	
  as	
  an	
  input	
  to	
  your	
  marke:ng	
  funnel.	
  Promote	
  your	
  videos	
  through	
  your	
  
business	
  website,	
  blog,	
  Facebook	
  and	
  Twiber	
  profiles	
  and	
  highlight	
  how	
  convenient	
  it	
  is	
  to	
  
use	
  your	
  products	
  and	
  services.	
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 Video	
  Promo:on	
  and	
  Contests	
  	
  
	
  Launching	
  video	
  contests	
  and	
  promo:onal	
  campaigns	
  is	
  a	
  great	
  way	
  to	
  gain	
  trac:on	
  for	
  your	
  
business.	
  Encourage	
  your	
  Twiber	
  followers	
  and	
  Facebook	
  fans	
  to	
  par:cipate	
  in	
  these	
  contests	
  
and	
  reward	
  them	
  with	
  discounts	
  and	
  goodies	
  –	
  it	
  pays	
  in	
  the	
  long	
  run!	
  	
  

 Playlists	
  
	
  Playlists	
  are	
  a	
  great	
  way	
  to	
  organize	
  your	
  collec:on	
  of	
  videos.	
  For	
  example,	
  crea:ng	
  a	
  separate	
  
playlist	
  for	
  each	
  of	
  your	
  product	
  offerings	
  helps	
  organize	
  all	
  your	
  videos	
  neatly.	
  Moreover,	
  it’s	
  a	
  
great	
  convenience	
  for	
  users	
  as	
  they	
  can	
  see	
  all	
  videos	
  using	
  a	
  single	
  click	
  rather	
  than	
  having	
  to	
  
search	
  and	
  play	
  each	
  video	
  clip	
  individually. 

 Call	
  to	
  Ac:on	
  
	
  People	
  love	
  to	
  get	
  involved	
  on	
  social	
  networks	
  and	
  YouTube	
  is	
  no	
  excep:on	
  to	
  that	
  rule.	
  A	
  call	
  
to	
  ac:on	
  inevitably	
  gets	
  people	
  worked	
  up	
  to	
  par:cipate	
  in	
  discussions.	
  There	
  are	
  a	
  variety	
  of	
  
ways	
  in	
  which	
  your	
  business	
  can	
  promote	
  call	
  to	
  ac:on	
  for	
  users	
  such	
  as	
  Subscribe	
  to	
  my	
  
videos,	
  Post	
  your	
  comments,	
  rate	
  this	
  video,	
  check	
  out	
  my	
  channel	
  etc.	
  These	
  can	
  help	
  drive	
  
traffic	
  to	
  your	
  website	
  and	
  increase	
  the	
  overall	
  reach	
  of	
  your	
  offerings.	
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Google	
  Tools	
  You	
  Should	
  Be	
  UTlizing!!!	
  



How	
  to	
  Blog	
  EffecTvely	
  

 Give	
  Your	
  Audience	
  
Exactly	
  What	
  it	
  Says	
  
on	
  The	
  Title	
  

 Be	
  Informa:ve	
  not	
  
Opinionated!!	
  
	
  Your	
  blog	
  post	
  needs	
  to	
  be	
  
informa:ve,	
  the	
  main	
  reason	
  people	
  
read	
  online	
  content	
  is	
  because	
  they	
  
are	
  looking	
  for	
  informa:on.	
  Try	
  to	
  add	
  
as	
  much	
  relevant	
  informa:on	
  about	
  
the	
  topic	
  as	
  you	
  can	
  however	
  don’t	
  
overload	
  with	
  technical	
  terms	
  

 Keep	
  it	
  Simple	
  &	
  Get	
  
to	
  the	
  Point	
  
	
  Say	
  what	
  you	
  need	
  to	
  say	
  as	
  simply	
  as	
  
you	
  can.	
  Don’t	
  over	
  explain	
  yourself	
  -­‐
too	
  much	
  explana:on	
  can	
  either	
  
seem	
  patronizing	
  or	
  self	
  jus:fying

 	
  	
  

  Tell the World and Promote Your Blog 

 It Might Sound Good to You but Not to Your 
Reader! 
Just	
  because	
  you	
  wrote	
  the	
  post	
  it	
  doesn’t	
  mean	
  that	
  it	
  all	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
makes	
  sense.	
  	
  

  Practice Makes Perfect!	
  





10.     10,541.670 Visits 

	
  9.    10,941,526 Visits 

	
  8.     20,235,962 Visits 

7.     20,299,682 Visits 

6.     21,934,956 Visits 

5.         Answers  23,063,168 Visits 

4.      24,1669,237

3.      24,1669,237

2.      549,509,277

1.    1,701,466,617



• Engagement	
  Tools	
  

• Monitoring	
  Tools	
  

• Mobile	
  Tools	
  



!Engagement Tools!
Engagement	
  Tools	
  are	
  used	
  for	
  

• Pos:ng	
  
• Responding	
  
• Scheduling	
  
• Managing	
  Contacts	
  
• Analyzing	
  Effec:veness	
  

Op:ons	
  

•  	
   Hootsuite	
  

•  	
   Tweetdeck	
  



Monitoring Tools!

For the toolbox!

•  Google Alerts!

•  Nutshell Mail!

•  Hootsuite Metrics!

•  Klout!

Live look!



Mobile Tools!

•  Twitter Text Alerts!

•  Choose your updates!

•  Choose your timeframe!

•  Mobile Apps!

•  Hootsuite!

•  Network Apps!



Thank	
  You	
  
for	
  your	
  
Tme!!!	
  

Brandy Vasquez 

Social Media Marketing Specialist and 
Teacher 

(719) 271-3802 cell 

Brandy.vasquez@gazette.com 

@Brandy_Vasquez (Twitter) 

Facebook.com/gazettebrandyvasquez 


